MediaPost Publications - Marketing and Media Experts Contribute t... http://publications.mediapost.com/index.cfm?fuseaction=Articles.s...

MediaPost Publications HOME « CLASSIFIEDS « MANAGE SUBSCRIPTIONS « COMMUNITY « EVENTS « MEDIA KIT « HELP

AT 1 I BUY YOUR
GILEE GOPY TODAY!

SEARCH Advanced Search Archives

o~

Home > All Archives > Research Brief Archives > Monday, Jan 8, 2007 Welcome Marrianne Benjamin | sign-out Tue, Jan 9, 2007

Marketing and Media Experts Contribute to
2007 Projections

by Jack Loechner, Monday, Jan 8, 2007 3:00 AM ET

Marketing and Media Experts Contribute to 2007 Projections

It seems appropriate to catch up on the year end, and future
anticipations, this week in preparation for getting back to reality. In
that context, a report written by Kate Maddox for B2B is a good place to
start in looking forward. Access the full report, as well as charts and
data, at the conclusion of this Brief excerpting many of her findings.

Maddox introduces her report by noting that users (of the Internet) are
just as interested in creating content as they are in watching it, and
suggests that marketers must truly understand their target audience's
behavior and interests to cut through the clutter. She reports her top 10
marketing trends for 2007, based on interviews with marketers, ad
agencies, media companies, analysts and industry experts: Today's Most Read

e 1. CMO Influence As marketing becomes a much more critical 1. Disney Unveils New Portal Play, Offers

X X ) . . . . .. Personalized Content, Video File Sharing
function in organizations, chief marketing officers are gaining

more influence at the executive table. This trend is certain to

- h 2. Google Tests In-Stream Video Ads
continue next year, and the industry may see more CMOs

ascending to the CEO spot. 3. Yahoo Upgrades Mobile Service
e 2. Web 2.0 Marketers will embrace Web 2.0 applications in their
quest to connect with customers and build loyal communities of 4. Audi CMO's Aim: Put Some 'Soul' Into Brand

users. This is a technology in which users create online identities
and interact with each other, including user-generated videos,
blogs, wikis and social networking.

¢ 3. Global Expansion Many b-to-b marketers are entering new
markets and expanding campaigns globally. IBM Corp.
Chairman-CEO Sam Palmisano called this "an extraordinary time in
international business.” He called China and India the "epicenter
of a massive economic and demographic shift.”

e 4. Online Video Advertising Maddox quotes an eMarketer report
that finds that "Online video advertising will really take off next
year, with spending on online video ads increasing by 89% over
this year to $775 million... (and) by 2010, spending on online
video ads will reach $2.9 billion."

e 5. Engaging the Customer As marketers use new interactive
technologies to "engage" the user, such as online video and social
networking, they will need more sophisticated ways to measure
user engagement with the experience. Agencies are also
developing new metrics for their clients to use in evaluating user
engagement on Web sites, including metrics for online video ads

5. Carat Fusion Promotes 3 Execs In West
Coast
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such as length of time spent watching; number of stops, pauses
and restarts; and interactively by entering information into a

request field.

6. Sophisticated Search Search continued to lead growth in

online ad spending this year, accounting for 40% of total online
advertising revenue in the first half, according to the "Internet
Advertising Revenue Report” from IAB and PricewaterhouseCoopers.
EMarketer said search will continue to account for more than 40%
of online ad spending through 2010. Eric Eller, senior director of
product marketing for Advertising.com, said concludes that
localization and socialization of search are trends to watch in

2007.

e 7. Sales Leads According to BtoB's "2007 Marketing Priorities
and Plans” survey, acquiring new customers is the No. 1 marketing
goal for 2007, cited by 62.3% of respondents. And, a study by
MarketingSherpa found that free trials, webinars, white papers,
blogs and podcasts topped the list of the most effective lead
generation tools used by business technology marketers,

continued Maddox.

« 8. Behavioral Targeting Marketers will be able to deliver even
more targeted and relevant messages to online users through a
variety of online tools. One senior VP reported that “clients are
using behavioral targeting to deliver a more personalized message

to their customers and improve conversion rates."
e 9. Trade Shows

Trade shows have bounced back, says Maddox.

The irony, she continues, is that as the Web continues to
penetrate business markets, there is an increasing demand among
business executives for the sort of face-to-face dialogue that

trade shows can provide.
e 10. E-mail

e-mail will continue to shine for the foreseeable

future. For one thing, it delivers, says the report. A recent DMA
study that found e-mail had the second-highest response rate for
lead generation (2.45%), and E-mail beat direct mail, which

garnered a 1.27% response rate in the study.

Additional credit is given to Carol Krol and Matthew Schwartz, who

contributed to this report.

Please read the complete report here, and find supporting charts and

data here.

Center for Media Research
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